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Abstract Stakeholder Survey Results

Nonprofit organizations (NPOs) face unique challenges
compared to their for-profit peers. For the Samaritan
Resource Center (SRC), a critical challenge is caring for
the growing number of persons experiencing
homelessness and food insecurity. With a limited budget, Donors
the SRC relies heavily on its donors and volunteers to
serve those in need. To meet the increasing needs of its
client population, the SRC must strengthen current
relationships with these parties, while building new ones.

To learn more about the Samaritan
Resource Center, please use this QR Code

Research Application

The SRC is using the survey’s data and insights to obtain
additional qualitative information from its stakeholders.
This information will be used to develop further strategies
to engage current donors and volunteers better while

85% building additional relationships with other parties.

AGGREGATE LEADERSHIP STYLE RESULTS

Means Comparison: Authentic Leadership Favorability Percentage: Authentic Leadership

4.25 Donors

Two key areas of future analysis are evaluating current
perceptions of the SRC's leadership against these
behaviors and identifying if donor engagement increases Iif
donors also volunteer with the organization.

Volunteers 4.45 Volunteers 97%

Means Comparison: Servant Leadership

Favorability Percentage: Servant Leadership

To address this, research was completed to determine
which leadership styles positively influence stakeholders.
Through a quantitative survey, stakeholders shared their
perceptions regarding the effectiveness of those
leadership behaviors.

Organizational Profile

4.26 Donors

Donors 84%

This research can also be used as a model for commercial
and nonprofit organizations to identify which leadership
behaviors best engage critical stakeholders and other
Important business partners.
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4.38 Donors
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Information on individual leadership behaviors is sourced from Northouse (2019).
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